COMMS315: Advertising

Examination and analysis of principles and concepts of advertising with special emphasis on developing creative strategies
for the marketing plan and advertising campaign.

Credit Hour(s): 3

Prerequisites:

COMM 101, 115 or 200.

Department: Communication and Media Studies

Semester Offered:

Fall

1 2023-24 Catalog


https://catalog.georgetowncollege.edu/communication-and-media-studies
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