
BUA454: Marketing Strategy 

Developing marketing strategy as it relates to the total business environment. Analysis and evaluation of the problems, 
opportunities, and ethical challenges that marketing strategists face. Emphasis is on formulating strategies through case 
analysis. 
Credit Hour(s): 3 
Prerequisites: 
BUA326, BUA348, BUA423, and senior standing. 
Department: Business and Economics 
Semester Offered: 
Spring 
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